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KEY CLUES

WHAT IT MEANS LOOKING AHEAD:

%

Australians  are having to rewire their own behaviours around touch and physical 
proximity. That’s made more difficult when we’re not all on the same page... clear 
social norms have not yet been established. We’re more awkward around each other 
than ever and even feeling anxious watching people touch on TV programmes! 

We’re seeing a new kind of social shame, as people become increasingly critical of 
others’ behaviour when they aren’t seen to be towing the line. Once trivial everyday 
behaviours are now under public scrutiny.   

And in these difficult times we are reaching out for more assurance and connection 
than ever, which can no longer be answered in the form of a hug or visit from a friend. 
It’s the individual’s dilemma to navigate.. Do I risk hugging my parents at the airport? 
Should I stay to chat to my neighbour? Do I drop in on that friend living alone?  

A touchy subject

“

Australians need help in the short term to alleviate these 
tensions. Brands have an opportunity to write more positive 

narratives and create new social norms that demonstrate 
how we can be physically apart but still together.  

It’s likely that we will we come out of this with new 
etiquette around our physical interactions. Could it be the 

death of the handshake,  shared platters or friendly kisses? 
Are we more likely to be more physically reserved?  

We can expect to see more innovation of Tech helping us to 
connect from a distance, from more apps and services 

incorporating video chat, to greater development of haptic 
tech to give us that sense of touch. 

    

#Stayhome  
TikTok & Instagram 
are giving us new 
stickers and hashtags 
to nudge each other 
to stay home while 
encouraging us to 
share what we are up 
to with our friends.   


A friends who’s birthday it was, I was worried about her as she 
was alone and I made the decision to pop over and bring her a 
birthday cake…what struck me was a lot of social judgment and 
friends saying ’are you serious? Scott Morrison would be 
disappointed! ’” 
DISTANCE DIARY, Female , 31, Sydney 

Shamming Beach Goers 
Public outcry as photos of 
overcrowded Bondi Beach 
circled the globe last week 
and forced local councils 
to impose closures and 
restrictions on Bondi’s 
beaches. 
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Talk to us about how 
you can participate 
and apply the insight  
to protect and grow 
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