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Real-time insights into the rapidly evolving landscape.
Emerging Cultural Spark.

Emergent Cultural Spark

Tech goes viral

Over the past decade, we have witnessed transformational
breakthroughs in emerging technologies. Yet despite significant
advances in automation, digital and e-commerce, the pace of adoption
has been slow and uninclusive… until now.
Coronavirus lockdowns and social distancing could change the way
Australians work, shop and socialise forever. Being forced into selfisolation means that even older, less technology-literate Aussies will
benefit from a steep learning curve as they rely on their devices to
work, shop, learn, bank, access health services, and connect with
friends and family.

KEY CLUES
Downloads for remote working apps increased
almost fivefold since January, according to
app analytics firm Sensor Tower

The Australian government has made
telehealth universally available

WHAT IT MEANS LOOKING AHEAD:
The way we work and access services will never be the same again.
It may be the office will take on a narrower role – as a place for convening
and collaborating – but will no longer reign supreme as the primary place of
work, as millions of Australians acclimatise to working from their kitchen
tables. We’re likely to see factories accelerate automation in manufacturing,
too.

%

In a similar vein, digital looks likely to rule the way we purchase and
consume goods and services. Online grocery shopping may go mainstream,
as will interacting with our GP via telehealth, ordering take-out food, and
taking online courses or fitness classes from our lounge rooms.
This could have profound consequences on the urban fabric of our cities and
could signal the beginning of the end of the CBD as we know it. We’re likely
to see office towers convert to co-working and even residential spaces, and
takeaway food and drink establishments dominating the high street.

“

From my Dad being afraid to use Zoom, it’s his new favourite thing to have
a family Zoom call after dinner. Impressed with how quickly he’s picked it
up, he’s even instructing friends how to use it now!”
Female, 46, Sydney

The on-demand economy is about to take off… is your brand ready?
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